
 

Kindness, courtesy and caution on the road 

this Christmas – AA Insurance 

A third of Kiwi drivers experience road rage over the holiday period  

 

Auckland – 9 December 2020 – Road rage, break ins and stolen vehicles can all contribute to a 

stressful Christmas, so it’s time to exercise some kindness, courtesy and caution, says AA Insurance. 

 

According to the AA Insurance Lifestyle and Driver survey over a third of Kiwi drivers say that they’ve 

experienced road rage over the Christmas period, either from themselves or others, especially those 

aged 18-34 (52%) and those living in Canterbury (43%). 

 

“It’s been a particularly stressful year, and with everyone now staying in New Zealand over the 

Christmas holidays there will be more of us on the road this year,” says Amelia Macandrew, 

Customer Relations Manager. “Let’s make an effort to embrace the Christmas spirit a little more this 

year and be kinder and calmer on the roads.”  

 

This extends to car park etiquette too, which means keeping to the road rules, checking before 

opening car doors and carefully choosing where to do so. Nine in 10 Kiwis says they do these things 

most of the time, yet sadly this didn’t extend to putting away trolleys, with 31% saying their car had 

been damaged by a supermarket runaway.  

 

One AA Insurance customer learnt the hard way, when a witness saw a man let go of a trolley which 

promptly rolled into his car and caused over $1,600 worth of damage to the guard and wheel. The 

man who caused the damage had a quick look at the damage, then swiftly left the scene without 

leaving a note. Sadly, his behaviour appears to be the rule rather than the exception.  

 

In the majority of cases where a driver has damaged another parked car, they fail to own up and  

leave their details (83%). Yet, when asked if they would leave a note, 68% say they wouldn’t think 

twice. Only 17% said they would think twice if noone saw them. 

 



 

“There has always been a disconnect between what people say they’ll do and what they actually do 

when it comes to owning up to causing an accident, and this year’s results haven’t changed since last 

year,” says Amelia. “The only thing that has changed is the number of drivers who’ve had their 

parked car damaged – which increased from 53% followng Christmas 2018 and 60% following 

Christmas 2019.” 

 

On the flip side, was the percentage of Kiwis reporting their items stolen from their parked cars 

during the year, which fell from 78% last year to 66% this year.  

 

However, this is little consolation to the 14% of respondents who had their belongings stolen from 

their cars over the Christmas season. One family had gone to the beach and left their valuables 

wrapped in a towel in the car. After returning from their swim they found their items – a phone, gold 

necklace and wedding ring worth $3500 – had been taken. 

 

In another example, a tradie had returned from his holiday a couple of days after Christmas to 

discover his work van had been broken into and all his tools, worth $11,500, stolen. Thankfully his 

small business insurance cover had him back up and trading by New Year. 

 

Others weren’t so lucky - not only having their contents taken, but their cars too. Over the Christmas 

period 11% of survey respondents had their car stolen.  

 

“Our survey shows the most popular spot for cars to go missing is from the street on which they’re 

parked (37%). So, if you have one, put your car in the garage, or at least off-street, or under a 

streetlight where it’s more visible,” says Amelia. 

 

“And if you do leave items in your car, don’t tempt thieves be leaving them within view – keep 

Christmas shopping in the boot of your car or out of sight. Better yet, take it with you when you 

leave. You wouldn’t leave a pile of cash or expensive jewellery sitting in full view in your car, and 

Christmas shopping can often be just as tempting.”  

 

 

 

 

 

 



 

 

Tips for avoiding Christmas car park collisions 

• Drive according to the road rules. Indicate to let people know where you’re headed, use 

your mirrors to see other drivers/pedestrians before reversing. Try to be courteous and keep 

your cool. 

• Most drivers like to park as close as possible to their destination, so make a point of parking 

a bit further away from the mall entrance. 

• Park away from where people are most likely to leave their trolleys, including trolley bays, 

pavements closest to the store’s entrance, and traffic islands. 

• Don’t shop during peak hours when car parks are at a premium. Early morning, or later into 

the evening should be less congested. 

• Leave the car at home and take public transport instead, shop online, or get all your main 

shopping done early. 

 

Tips for preventing car park break-ins: 

• Always lock your car, no matter where it’s parked. Keep your keys with you and use your 

alarm and/or immobiliser if you’ve got one or consider installing additional security. 

• Take valuables like your wallet, sunglasses, phone and iPod with you. Don’t leave them on 

display for potential thieves to see or in easy to grab places like the glove box or under the 

seat. 

• If you need to leave your shopping in the car keep it in the boot where it can’t be seen or 

use the parcel shelf to hide everything if you have a hatchback or wagon. 

• Try to park in open, well-lit areas, or even better, an attended, secure parking building. Don’t 

forget to also keep an eye out for reversing drivers, runaway trolleys, and children – and if 

you ding someone’s car, leave your details because it’s the right thing to do. 

• If you’ve got them, remove the detachable faceplate on your stereo, the GPS and its cradle 

as well as mobile phone chargers.  

 

 

+During June and July 2020, which was after the national lockdown, AAI surveyed 1,065 regular 

drivers aged 18 years or over about their driving. The maximum margin of error on the total 

sample of n=1,065 is plus or minus 3 percentage points at the 95% confidence level.  

 

ENDS 



 

About AA Insurance  

AA Insurance is an independently operated, New Zealand-based joint venture between the New 

Zealand Automobile Association (NZAA) and Vero Insurance New Zealand Limited (VINZL). Since 

1994 we have demonstrated trusted expertise in home, contents and car insurance in New Zealand, 

and in 2018 introduced commercial small business insurance. We underwrite our own policies and 

sell direct to New Zealanders. Our 800 staff look after over 440,000 customers with more than 

880,000 policies. 

We proudly partner with Eden Park, support youth charity Blue Light, and have been consistently 

recognised by: Reader’s Digest Most Trusted Brands (10 consecutive years since 2011) and Quality 

Service Award for Car Insurance (since 2015), Canstar Blue Most Satisfied Customers (2013-2018), 

and the Colmar Brunton Corporate Reputation Index (since 2015) that recognises New Zealand’s 

most successful companies. Last year, AA Insurance was also named Consumer’s 2019 People’s 

Choice award winner for car, home and contents. 

AA Insurance has an A+ (Strong) Insurer Financial Strength Rating given by Standard and Poor’s 

(Australia) Pty Ltd. For further information visit aainsurance.co.nz. 
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